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The first and foremost objective is to 

increase brand awareness. As an 

example: To increase social media 

impressions across a new target 

audience between 25 and 30% by the 

end of the quarter.

We have identified the top ten marketing objectives for you that span across brands.
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The next objective chased by successful 

brands is increasing their market 

share. For example, brands could aim to 

Reduce customer churn by 10% to 

increase market share by the end of the 

fiscal year. This takes into consideration 

the effective use of resources and 

capturing large shares.
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Next, it is the correct aptitude to launch 

a new product and thereby gather its 

user base. This goal can have several 

objectives, including developing the 

communication strategy, pricing, and 

positioning.
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As a next step, you might want to 

explore other markets. Under this 

objective, itis critical to understand 

cultural and consumption differences 

while focussing on the positioning and 

communication strategy.
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Next in line is working on improving 

the ROIs. Once you are in line with the 

cost per click for getting conversions, 

you can easily measure ROI in digital 

marketing

Conduct A/B testing over four weeks on 

two different Facebook Ads.
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The sixth objective is to aim for higher 

company profits. This can vary from 

company to company. For instance you 

could be aiming to reduce paid social 

ads by 20% while increasing current SEM 

efforts with three weekly blog posts as  

apart of your profitable business 

strategy.
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The next marketing objective should be 

to focus on the sales funnel and look 

for means to improve it. You can look 

at aspects like traffic quality, motivation 

offer quality, conversion hurdles, and 

conversions to devise the ideal sales 

funnel to convert leads into satisfied 

customers. 
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To retain the existing customer and aim 

for attracting newer ones is what 

signifies growth. An example of a 

technique to increase the count of newer 

members is to form a partnership with 

three new industry influencers and 

create discount codes for their followers.
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Never forget your existing customer 

base is your number one cheerleader, so 

do everything in your power to retain

them. Start by better management of 

your social media channels and 

accepting their feedback.
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Last, but not the least, is the objective of 

increasing sales and therefore 

revenue. There are many ways to boost 

sales, but two popular ones are 

increasing conversion rates and 

increasing the average number of 

transaction options (for example, cross-

selling.)
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FAQs on Marketing Objectives Templates

How do you write a marketing objective? 

1.Keep track of your sales targets. You can begin by writing down goals that represent a rise in specific sales in 

percentages or dollars.

2.Set a target for achieving a set XX% of market share.

3.Determine how many customers you will require

4.Set your price targets.

5.Combine each key goal.

Remember that clarity in marketing objectives always reaps handsome rewards for a business.

What are the four objectives of marketing?

Here are the four main marketing objectives:

•Profitability+ objective

•Market share objective

•Promotional objective

•Growth objective

Each of these objectives requires the customized deployment of resources and personnel on company time. 

Hence, be careful with what you want to achieve as a marketing objective.
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What are SMART marketing objectives examples?

•Boost website traffic.

•Increase your social media followers.

•Build an email list.

•Increase your conversion rates.

•Increase your website or social media engagement.

•Increase paid ad click-throughs.

Why are marketing objectives important?

Marketing objectives are critical because they increase your marketing team’s accountability. The goals lend 

themselves to numeric tracking and thus naturally connect to the Key Performance Indicators (KPIs) as well. 

Hence, the success or failure of marketing objectives has a much stronger correlation to a business’s overall 

success. The milestones these objectives create are then essential for businesses. It is, thus, incumbent upon 

businesses to set, and then track, marketing objectives to the best of their abilities.
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SlideTeam is a premier Research, Consulting and Design agency that develops and templatizes industry 

processes and best practices, frameworks and models across all industry and verticals to help customers 

present their strategies effectively and convincingly. 

In addition, SlideTeam compiles data and statistics from thousands of sources over a wide range of topics 

to help customers make intelligent decisions. We develop and present our research in the form of fully 

editable PowerPoint templates to make it easy for our customers to create presentations based on their 

individual requirements. 

With a large team comprising of Research Analysts, Statisticians, Industry Experts and Designers spread 

over 6 countries, SlideTeam now hosts the world's largest collection of Ready to Use PowerPoint 

templates on all topics and industries. 

Our team consists of professionals from Fortune 500 companies and Top Tier consulting firms involved in 

the process of researching and designing over a million slides that are available for our users on a 

subscription basis. To Contact Us and set up a Live Product Demo join us here.
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